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Earth Rider in 
Broadhead, WI is a 
bike shop on the first 
floor and a five-room 
bike-themed hotel on 
the 2nd floor. 
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Earth Rider is a bicycling 

fitness, achievement, well-
being, and quality of life 
through cycling.  The 
business combines a retail 
store, rentals, tour 
packaging and a bicycling 
inspired inn providing an 
escape from urban stress.  
 
2. Community Gathering Place Businesses – 
Downtown’s “central place” and “sense of place” make 
it uniquely suited for people to congregate for social or 
community purposes.  The Red Mug Coffee in 

rved out a niche, not only 
culturally aware store 
air-trade food.  They 

t to organize community 
 education and activism.  

ield, MN is a full-service natural 
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n be part of the downtown 
scale.  The Mustard 
oreb, WI, has become a 

usiness promotes 
laughter and entertainment through products such as 
“Evaporate Your Eyeballs Hotsauce” and collegiate T-
shirts carrying the name “POUPON U.”  Similarly, Das 
Wurst Haus in Lanesboro, MN sells German deli food 
(sausages, mustards, breads) in an entertaining way.  
Owners lure customers in with the sound of an accordion 
and the smell of great food.   
 
5. Stores that Celebrate Local Arts – Often people 
look to downtown as a place where local and authentic 
products are sold.  Unlike the regional mall, downtowns 
often have stores showcasing locally made jewelry, art 
and gifts.  Wind, Water and Light in downtown 
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8. Gift and Indulgences Stores –Chocolate Harbor in 
St. Clair, MI is committed to the old fashioned method 
of making everything from scratch. Customers can 
watch as they make caramel or fondant in the open 
kitchen, or view the making of fine German chocolate 
and hand dipped truffles. Evolutions in Design in 
downtown Wausau, WI is a full service floral business 
with five staff designers to help a customer craft their 
own unique arrangement. Evolutions in Design, also 

hoppers can buy items 
 furniture and local art.   
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Pick & Shovel Doit Best 
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supplies, laundromat, and more. 

ey component to bringing 
town a contribute to a vibrant 

retail center.  While dining places add to vitality and 
ng, too many 

ive the appearance of a “café court.” Similarly, too 
many drinking establishments may discourage retail 
development.  Accordingly, a balance between retail and 
food and beverage establishments is necessary. 
 

 
 
* Bill Ryan is a community business development specialist with the 
University of Wisconsin-Extension, Center for Community and 
Economic Development       
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Nominate an Innovative Downtown Business
Go to: 

http://www.uwex.edu/ces/CCED/downtowns/innovative/ 
Click on Recommend a Business.


