
By JANE BURNS
jburns@madison.com
608-252-6440

The celebration is over, but thework
continues.
That’s how things are atClasen’s

EuropeanBakery,whichmarked its
50th anniversary in 2009.
Now, for companyownerMichelle

ClasenWerry, it’s back to the business
of baking breads and sweets, andfind-
ingways for the company to grow.
Werry,41, is the daughter of Ralph

Clasen,who founded the bakery in
1959with his brother Ernst. She stud-
iedpastrymaking inGermany for three
years and took over the family business
16 years ago.
Werry has taken family traditions

and knowledge gained fromher time in
Germany andput them into a business
that rangup $2.1million in sales last
year.Besides theClasen’s storefront at
the bakery inMiddleton,products are
sold at 39 grocery stores in theMadi-
son andMilwaukee areas, aswell as in
restaurants.

Q.Howdid theholidaysgo?
A.This year, theywentwell.We’re

always affected byweather, and if it
hits on aFriday or Saturday,we feel
it, so thatwas our biggest obstacle. It
seems like parts of the economyhave
settled down,but people still have
their buying habits that youhave to
accommodatewith sales and specials
andperks.

Q.Haveyouseenpeople’s buy-
inghabits changebecauseof the
economy?

A.Yes,definitely.People buymore
of the basic items, and they’remore
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GIMME THE KEYS
As the credit market thaws, car loans become
easier to get. PERSONAL FINANCE, PAGE C3

Quality,
growth key
to bakery’s
success
Clasen’s owner blends
tradition with experience,
and a pinch of ‘modern.’

THE BAG THAT
KEEPS ON GIVING
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F irst, people wanted to save trees.
Then they wanted to save the
oceans.

In between are retailers, trying to keep
upwith howcustomerswant to carry their
purchases, how best to react to environ-
mental concerns, how best to juggle rules

and regulations, and
how to make it all work
with their bottom line.
“The grocery busi-

nessfinds itself inan in-
teresting predicament,”
said Brandon Scholz,
president and chief ex-
ecutive of the Wiscon-
sinGrocersAssociation.
“If everybodyused a re-
cycled or reusable bag

— fantastic. It goes to our costs.
“But ifyoubanplasticbagsandyouwant

todrivepeople tousepaper,you’regoing to
drive costs to the retailer up,”he said.“And
who’s going to pay for it? It’s not going to
be the retailer.”
These are busy times in the bag world.

Madison’smandatoryplasticbag recycling
law, which took effect in December, was
one of many recent moves made by com-
munities, organizations and retailers to
respond to environmental concerns and
consumer trends.For example:

•On Jan. 1, Washington, D.C., institut-
ed a 5-cent tax on paper or plastic bags at
stores that sell food or alcohol, with pro-
ceedsgoing topay forcleaninguptheAna-
costia River.
•On Jan. 2, three Walmart stores in

Northern California stopped offering free
bagsatcheckout inanexperimentalpolicy.
Shoppersmustbring their ownbagsorpay
at least 15 cents to buy a reusable polypro-
pylene fabric bag.
•On Jan. 6, the Brownsville, Texas City

Commission approved a ban on plas-
tic shopping bags beginning in 2011. San
Francisco became the first U.S. city to ban
the bags in 2007.

•Lastyear,thehome improvementstore
chain Menards switched its popular bag
sale from15percentoffeverything thatcan
fit into a paper bag to everything that can
fit into a reusable bag that can be brought
in or purchased for 98 cents. The sale ran
again in early January.
• The national Best Bagger Champion-

shiphas contestants packing reusable bags
for the first time at its contest in Las Vegas
onFeb. 11.
The bag debate has gone on for decades.

First, there was concern about trees felled
for grocery sack production, which led

Madison’s plastic bag
recycling law triggers
renewed interest in the
reusable variety
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W ith interest rates on savings
accounts at historic lows and
the stockmarket seemingly

in recovery, theremaybe little incentive
to start or add to a savings account.The
annual interest rate onmost passbook
savings andmoneymarket accounts is less
than one-half of 1 percent.Current rates
on one-yearCertificates ofDeposit are less
than 1 percent.Extending the term to three
years increases the rate to about 2 percent.
So,whybother saving at all? It is likely

that the interest rates on savingswill
return tomore normal historical levels,
whichwillmake savingsmore attractive.
According to data from theFederal Re-
serve, the interest rate on six-monthCDs
averaged over 6percent between 1965 and
2009.The annual rate has averaged below

5percent in only nine of those 45 years;
however, seven of the nine years have oc-
curred since 2000.
So,whynotwait until rates increase

and then start saving?The sooner you
start saving, and the longer your savings
earn even amodest return, the greater the
effect of compounding interest.Evenwith
an average return of only 2 percent a year,
$5,000will grow to $6,100 in 10 years and
about $7,400 in 20years.However, $5,000
earning 5 percent interest a yearwill grow
to $8,100 in 10 years.Allowed to grow for
another 10 years, the original $5,000will
beworth $13,300.After 40years, the initial
$5,000will have grown to $35,200.
This chart displays the average interest

rate on six-monthCDs as reported by the
Federal Reserve.
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Week 4:

it pays to save

When interest rates rise again, savings accounts will pay off
Average interest rate on six-month CDs

MICHELLE CLASEN
WERRY
owner and president of Clasen’s
European Bakery

Address: 7610 Donna Drive, Middleton

Services: Retail bakery in Middleton,
wholesale baked goods to stores and
restaurants in the Madison and Milwau-
kee areas

Founded: 1959

Employees: 40

Web site: www.clasensbakery.com

EXECUTIVE Q&A

Source: http://www.federalreserve.gov/Releases/
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20001990198019700

5

10

15

20

Please see WERRY, Page C8

Photos by CRAiG sCHREinER – state Journal

Marcus Watson of Madison, a Capitol Centre Foods customer, brings his reusable bag to pick up a few items. the bag costs 99 cents at the store,
which also sells a washable cloth bag for $3.99.

Please see BAGS, Page C6

Capitol Centre Foods is one of many stores that offers a rebate to customers who bring in their
own bags for groceries.

INSIDE
• next month,
a local teen
is headed to
Las Vegas to
compete in
the national
“Best Bagger”
contest. C7


