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Though she logs a lot of air miles
doing it, Valerie Breunig has found a
uniquely fulfilling way to make a liv-
ing while improving the lives of others
around theworld.

As executive director of the World-
wide Foundation for the Madison-
based World Council of Credit Unions,
Breunig spends most of her time rais-
ing money from U.S. credit unions for
WOCCU’s work in microfinance aid
and other programs to alleviate poverty
in developing countries.

Working with fledgling credit unions
in foreign lands,plus hired staff andof-
ten volunteers from U.S. credit unions,
the programs in places such as Kenya,
Rwanda, Afghanistan, Sri Lanka, Bo-
livia andColombia provide seedmoney
and training to help poor people save
money,startbusinessesand learn tech-
niques to support them and their fami-
lies indefinitely.

Raised on a family farm in Brodhead,
Breunig, who joined WOCCU in 2005,
said it usually isn’t difficult to make
connections with program recipients
whose culture and background often
differ from her own. Breunig meets
them when she travels to foreign pro-
gram sites two or three times a year to
see how things are going.

“We always sit down with the peo-
ple (helped by the programs) and say,
‘Tell me about your credit union,’”
Breunig said. “You have that connec-
tion in common.Everybody loves to tell
you about their credit union, when it
formed,howit started,whotheoriginal
founderwas.”
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MONEY SMARTS
Give your kids gifts that will teach them
financial wisdom. PERSONAL FINANCE, PAGE C3

Bringing
financing
to those
in need
World Council of Credit
Unions funds microfinancing
in developing countries.

Holiday tradition
By BARRY ADAMS
badams@madison.com
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Downtown shopping districts in
cities and villages throughout
southern Wisconsin are banking

on a “relaxed and personable” atmo-
sphere combined with small, indepen-
dently owned stores to draw shoppers in
from the Best Buys, Targets, Walmarts
and Kohl’s on the outskirts of town or in
nearby bigger cities.

Chambers of commerce and other
groups have been running Santa ragged
and rollingoutotherChristmas-themed
events and in one city, they are celebrat-
ing the conclusion of a major street re-
construction.

In Mineral Point, one of the state’s
oldest settlements, fresh greens, nostal-
gia andvariety arehelping tobring in the
shoppers.

“We find we have a lot of repeat cus-
tomers and once people discover how
much nicer it is to be in a more relaxed

and personable downtown, I think they
come back,” said Joy Gieseke, executive
director of the Mineral Point Chamber
of Commerce in southern Iowa County.
“I think people don’t realize how much
they can do in small towns and that it’s
not necessary to drive to themall.”

One of the keys to holiday shopping
success for retailers in downtowns is to
have events throughout the year that at-
tractand introducepotential shoppers to

the retail offerings. And when the holi-
days arrive, the promotional blitz kicks
into high gear.

Historic High and Commerce streets
in Mineral Point are lined with more
than 1.5 miles of fresh evergreen rop-
ing draped on building facades and light
poles. On a recent Friday night, 400 pa-
per bag luminaries lined the streets, and

Small-town shops
work hard to carve a
niche for themselves

ECONOMIC SNAPSHOT

Compiled by
Bill Pinkovitz, Professor,
UW-Extension.

QUEsTions? Contact
Bill Pinkovitz at
bill.pinkovitz@
ces.uwex.edu.

Economic snapshot
is a weekly feature
provided by the

Increasingly,women in theUnited States
are becoming the breadwinners inmar-
ried-couple families.TheU.S.Census re-

ports that 60.5 percent of themarriedwomen
in theU.S. are employed.According to the
recently releasedShriver Report,“TheNew
Breadwinners,”38.1 percent ofworkingwives
earned asmuchormore than their husbands
in 2008.This compares to only 18.7 percent in
1967.

In 2008,wiveswith at least one child under
eighteen years oldwere the primary bread-
winners in almost one-third (31.4 percent)
of themarried-couple families inwhich the
wifeworked. In 1967,wiveswere the primary
breadwinners in only one in nine of those

households. Somewhat surprisingly, this
trenddoes not vary significantlywith the
age of the children.Wiveswere the primary
breadwinners in 31 percent ofmarried-couple
familieswith childrenunder the age of 6with
workingmothers.

Marriedwomenage45 to60 and thosewith
a college degree aremost likely to be family
breadwinners. Wives between ages 18 and 30
are least likely to be the breadwinners in their
families.

This chart provides selected data from the
Shriver Report. Similar data andother data
by age, income, ethnicity, and education are
available at http://www.awomansnation.com/
economy.php

Women in the
workplace

Week 2: Women bring
home the bacon

20 percent more wives are breadwinners now than in 1967
Percentage of working wives earning
as much or more than their husbands

1967 2008
All working wives 18.7 39.1

With children under 18 years 11.5 31.4

With children under 6 years 9.3 31.0

< 30 years old 14.8 30.3

30 to 44 years old 11.9 32.7

45 to 60 years old 24.1 40.0

With < high school 20.3 35.3

With high school degree 14.5 36.6

With college degree 30.8 41.1

source: Table 1, The new Breadwinners, shriver Report, 2008

By LOUISE NORDSTROM
Associated Press

STOCKHOLM — Sunniva Geertinger
was devastated when her boyfriend took
his life early this year.

To make matters worse, his Facebook
account proved almost impossible to put
to rest, haunting her like a ghost with new
wall-posts from network pals and holiday
photos from thepast.

Until now, there have been few ways to
control our virtual afterlives, but a Swed-
ish Internet site is launching a service that
offers to manage e-mail and social net-
working accounts after death.

MyWebwill is set to test-launch inSwe-
den and the United States this month and
go live in Britain and Germany in early
2010. An upgraded version is expected in
May, expanding tomore countries.

Users can set up a digital will with di-
rections on what should happen to their
e-mail and social network accounts after
they die. Currently, a Facebook profile, for
example, can remain active long after its
creator has died. In some cases, they be-
come posting boards for condolence mes-

sages or even gossip — against the family’s
wishes.

“Practically everyone knows someone
that has died and whose blog just stays
up there, or whose Facebook profile keeps
on sending friendship suggestions,” said
Lisa Granberg, 29, a co-founder of My
Webwill.

“Thosesurvivingthatpersonhaveavery
difficult time (doing) something about it.”

A handful of services — such as Legacy
Locker Inc., Deathswitch and Slightly
Morbid — tend to the virtual afterlife by
sending posthumous e-mails to friends
and family. But Granberg and co-founder

Passing away, but not in cyberspace
A Swedish internet company
will test-launch a service to
take care of social-networking
sites and e-mail after death.
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Even the beer sign blends in with the Christmas decorations on High street in Mineral Point. The iowa County city counts on customers from
Madison, Milwaukee and Chicago who want a traditional holiday shopping experience.

The reconstruction of the streets around the Green County Courthouse square in Monroe
has been completed, a project that removed parking meters. in 2005, there were 13 empty
storefronts around the square but today there are just three, according to Barb nelson, the
city’s Main street program director.
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