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About Covering Wisconsin

• Covering Wisconsin (CWI), formerly Covering Kids 

& Families (CKF)

• Since 2003, connect residents to programs that 

support health and promote effective use of these 

programs

• Offices at UW-Madison and in Milwaukee, as well 

as subcontract offices in Racine, Rock, Iowa, 

Portage, and Outagamie Counties

• Partnership with UW-Extension to provide health 

insurance education and resources
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Covering Wisconsin's Largest Programs

• Affordable Care Act–funded Navigator entity, 

providing health insurance enrollment assistance to 

23 Wisconsin counties

• Health Insurance Literacy Initiatives

a. Professional training to a variety of organizations 

throughout the state

b. Guidance and tools to help consumers understand 

how to make sound financial choices about health 

care

c. Literacy materials that address health care topics
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Goals

Training will cover: 

1. Discussion on the future of the 

Affordable Care Act

2. This year’s Health Insurance 

Marketplace Open Enrollment Period

3. Release of a health insurance 

community presentation

4. Where consumers can find free in-

person application assistance

5. Overview of health insurance 

literacy how-to sheets
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• Covering Wisconsin has created a new, brief, basic 

presentation for use in your own part of the state 

• If you use the full presentation, it’ll take about 30 minutes

• During this Wisline, all the slides that appear in blue are also 

included in the community presentation

Information to Share with Consumers and 

Community Partners

6



The Future of the Affordable Care Act 

When talking with community members, 

the best recommendations are:

• Avoid speculating about the future of the 

Affordable Care Act (ACA) 

• Remain focused on the availability of 

coverage now, and its importance in 

access to health care

• Keep in mind that current plans for 

change allow for a two-year transition 

period
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• The presidential election brings questions 

about the future of health insurance

• The Affordable Care Act (also known as 

the ACA, Obamacare, healthcare.gov, the 

Marketplace) is still the law and nothing 

has changed 

Future of the Affordable Care Act
Included in 

Community 

Presentation
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• Insurance options remain available for the 

coming 2017 calendar year

• People should continue to enroll in 

insurance that is best for their families, 

including coverage and financial help that 

is available through the Marketplace

• By law, you still must have insurance or 

will likely pay a fee

Future of the Affordable Care Act
Included in 

Community 

Presentation
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• Our role is to inform and connect consumers to 

programs and coverage that are available, and 

assure that they know how to use coverage 

effectively

• This will be very important no matter how the 

programs evolve

The Future of the Affordable Care Act cont. 
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• We cannot, and do not take partisan positions 

regarding a specific bill or proposed legislation

• For consumers looking to express an opinion 

encourage them to contact their elected officials 

– both at the state and national level

The Future of the Affordable Care Act cont. 
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Media Release

http://files.constantcontact.com/3e74e68b401/

95be3e40-2e93-4408-a801-2217f2785135.pdf

Post-Election: ObamaCare Plans, Federal 

Financial Support, Remain Unchanged for 2017
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• Monthly premiums have increased for insurance plans 

purchased on the Health Insurance Marketplace 

(healthcare.gov) by an average of 16 percent 

• The financial help in the form of tax credits also went up 

to cover the cost of the increased premiums

• 85% of Marketplace consumers in WI qualify for financial 

help

• Bottom line: Most people in WI will pay similar monthly 

premiums in 2016 as 2017

Increasing Premiums and Increasing Tax Credits 
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WI Insurance Companies on the Marketplace

• WI remains one of the most competitive health insurance 

markets in the country 

• For 2017, there are 44 qualified health plans in WI from 

15 companies

• Ambetter, United, Physicians Plus, and WPS (Arise) are 

exiting the Marketplace

• Children’s Community Health Plan has joined
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WI Insurance Companies on the Marketplace

• A map from the Wisconsin 

Office of the Commissioner 

of Insurance shows health 

insurance carriers by 

county

• Most WI counties (79%) 

have three or more options

https://oci.wi.gov/Pages/Consumers/ProviderMap2017.aspx

Look for the companies 

that have a Y (yes) 

under Marketed on 

FFM (Federally 

Facilitated Marketplace)
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• If consumers have companies that are no longer offered on 

the Marketplace, they should choose a new plan before 

Dec. 15 (new plans begin Jan. 1)

• New this year, if their company has left and they do not 

choose a new plan, they will be automatically renewed into 

a similar plan from a different insurance

• This new plan could have different costs, health care 

network options, or covered prescriptions

• Even if they plan to keep their current coverage, they may 

qualify for more financial help or can review other plan 

options

• Marketplace users will benefit by actively renewing their 

coverage!

Auto-Renewals

16



Community Presentation 

• Covering Wisconsin has created a new, 

brief, basic presentation for use in your 

own part of the state 

• Let’s review some of the information you 

can share with consumers and community 

partners

• The community presentation will be 

emailed to Wisline participants after the call

• If you are listening to an archived version 

and would like the community presentation, 

please email jappleby@wisc.edu
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Included in 

Community 

Presentation

Health Insurance Options
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Included in 

Community 

Presentation • Your options for health insurance depend 

on your income and your household size

• Each person in your family may qualify for 

a different health insurance option

What is household size/income?
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Included in 

Community 

Presentation
First thing: 

• Find out if health 

insurance from your 

job is considered 

“affordable"

• Use the 

Affordability 

Worksheet from 

(coveringwi.org)

1. Health Insurance From Your Job
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Included in 

Community 

Presentation

You qualify for Medicare if you are:

• 65 or over

OR

• Have end-stage kidney disease

OR

• Receive Social Security Disability Insurance (SSDI)

(24-month waiting period)

To sign up:

Call 1-800-242-1060 or go to medicare.gov 

2. Medicare
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Included in 

Community 

Presentation

• Low-cost or free comprehensive health coverage, 

provided by the State of Wisconsin (Medicaid)

• This program is for low-income adults, parents, and 

children

• People can sign up at any time at access.wi.gov

• Can also sign FoodShare (Food Stamps) and WI 

Shares (childcare assistance) at the same time

3. BadgerCare Plus
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Included in 

Community 

Presentation

• Also known as Obamacare and Affordable Care Act (ACA)

• Almost everyone can get a Marketplace plan, but financial 

help is based on income

4. The Marketplace

• Call center is 24 hours/day in over 150 languages

• Sign up November 1 - January 31 (Open Enrollment) 
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In-Person Assistance

Deadline: Consumers must sign up for 

Marketplace insurance by December 15th 

for coverage to begin January 1st.

If they sign up right before the January 31st

end of the Open Enrollment Period, 

coverage will begin in March.

Where can consumers can find free in-

person application assistance?
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Included in 

Community 

Presentation

211

In-Person Enrollment Assistance

Ask for a Enrollment Assister.

This could be a: 

• Navigator

• Certified Application 

Counselor (CAC)

• Public Benefit Assister

• Broker or Agent

Signing up for insurance 

should be free!

Call 2-1-1 to find free help in your area.
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Included in 

Community 

Presentation

Covering Wisconsin Connector Tool

New this year, to get in-person assistance, 

enter your zip code and book an appointment 

online in your area coveringwi.org/enroll
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Health Insurance Literacy How-to Sheets

• The goal is to help explain topics 

community partners may already be 

addressing, not adding more work 

• Find teachable moments where you can 

address 1 or 2 topics, or 1 or 2 

factsheets specific to the consumers’ 

needs

• New materials will be created to help 

explain any forthcoming policy changes
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Incorporation of Literacy Needs

To meet the needs of all audiences,

materials use:

• Plain language

• White space

• Large fonts

• Relevant images

• Only pertinent information

• Action steps

• Consumer testing
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Health Insurance Literacy Materials

coveringwi.org/learn
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Categories of Materials

• Signing up for Insurance

• Using Insurance

• BadgerCare Plus (State of 

WI Medicaid)

• The Health Insurance 

Marketplace

• Sound Financial Choices
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Getting Started

Health insurance 

costs depend on the 

plan: 

• Premium

• Deductible

• Co-payment

• Co-insurance
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Getting Started cont.

1. What hospitals / clinics are in-

network? 

2. How much will I pay to see my 

doctor or a specialist? 

3. How much will prescriptions 

cost with this plan?

4. How much will I pay to use the 

ER? 

5. How much will I pay before 

the insurance company pays 

a share? 

6. What is the maximum amount 

I pay for health care in a year? 
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What's Free

• By monitoring and 

maintaining your health with 

free preventive care, you 

can maximize your benefits 

and save money

• Call Insurance company 

and ask if tests or services 

you might need are free

• Free annual check-up & 

well woman visit
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What's Free cont.

Go over some of the free 

services:

• Preventative tests

• Counseling to prevent and 

manage some illnesses

• Birth control

• Breast feeding support
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To localize handouts with 

contact information for your own 

community, contact:

Stephanie Severs

ssevers@wisc.edu

Localized Materials
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Ideas for Extension Educators

• Healthy Living Team

• UWEX FYI Website

fyi.uwex.edu/healthinsurance

• Connecting to Coverage and 

Care Google+ Community

https://goo.gl/4KUh1j

• How-to Sheets

coveringwi.org/learn

• Press Releases

• Community Presentation
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Questions?
• Introduction

• Goals

• Updates

• Community

Presentation

• Assistance

• Materials

• Questions

Jeni Appleby
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jappleby@wisc.edu
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Question: # Enrolled in Marketplace by County

38

Enroll America – Maps and Data

• Marketplace Enrollment Estimates and Maps

• State Snapshots and County-Level Data 

Tables

• Changing Uninsured Rates by County

https://www.enrollamerica.org/research-maps/maps/

https://www.enrollamerica.org/research-maps/maps/


Question: # Enrolled in Marketplace by County
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Enroll America

• # enrolled in a 

Marketplace plan

• Map for the 3rd Open 

Enrollment Period (2016) 

and map comparing 2nd

and 3rd Open Enrollment 

Periods

• Zoom in on the map and 

hover over your county

https://www.enrollamerica.org/research-

maps/maps/marketplace-enrollment-maps-2016/

https://www.enrollamerica.org/research-maps/maps/marketplace-enrollment-maps-2016/


# Enrolled in Marketplace by Zip Code
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• Enter zip code

• Compare actual vs. 

potential signups 

by local area

• Marketplace 

signups in 2014 

and 2015

http://kff.org/interactive/mapping-marketplace-enrollment/

Kaiser Family Foundation

http://kff.org/interactive/mapping-marketplace-enrollment/


Uninsured Data – US and WI
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• Only 5.7 percent of people in Wisconsin went uninsured in 2015 

(lower than national average), down from 9.4 percent in 2010

• That dramatic drop means 211,000 more Wisconsinites had 

coverage in 2015



Uninsured Data – Counties in WI
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County Health Rankings

• Percentage of 

population under age 

65 without health 

insurance

• Maps over time from 

2012-2016

http://www.countyhealthrankings.org/app/wisconsin/2016/

measure/factors/85/map

http://www.countyhealthrankings.org/app/wisconsin/2016/measure/factors/85/map
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Question: Fluctuating Income

What about farmers or 

those with variable income?

• Best to work with an 

insurance agent/broker and 

remember to report income 

changes throughout the 

year

• Premium Tax Credits how-

to sheet explains how 

people with Marketplace 

coverage can use all, use 

some, use none of their tax 

credit towards their monthly 

insurance premium
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Question: Fluctuating Income

BadgerCare Plus Gap Cases

(in draft format and not yet 

available online)

• Relevant for people who 

have seasonal income and 

when looking at their yearly 

income they qualify for 

BadgerCare Plus, but when 

they earn more in certain 

months their monthly 

income is too high for 

BadgerCare Plus

• Call and request an appeal 

to keep BadgerCare Plus 

coverage
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Question: Best Handouts for Someone 

Losing Coverage

Options Special Enrollment Period


