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   Wisconsin Livestock Lessons Resource Guide





Preparing Digital Livestock Presentations
Virtual livestock presentations can be an opportunity for members to share your learning and help others gain knowledge and skills in livestock projects. Successful presentations do not have to be difficult. Your idea does not have to be a new one, just one that you think you would enjoy sharing and someone else might benefit from.  Many members mentor others at home, at shows and at fairs. This is an opportunity to plan out a skill that you enjoy using it to show others - helping them learn and grow.
[bookmark: _egm17f6z3mv0]Video vs. In-Person
Digital media has never been more relevant. While almost everyone is exposed to multiple forms of digital media every day, we may have never used the option for learning opportunities. One trip to YouTube and you will see countless videos teaching viewers how to paint, play guitar, garden, sew and much more. While face-to-face livestock presentations are wonderful, they have a long list of needs; adequate room, good weather, a safe space, the right date and time, and a live audience. The convenience of recorded presentations allows you to speak and perform where you are most comfortable: right at home! Your animals, supplies and tools are all readily available. Recording your presentation also gives you the opportunity to practice, re-record, watch yourself and make edits before sharing with the world! 
[bookmark: _aovpszs4q81b]Guidelines for video length
When planning your presentation you will want to keep your video to a reasonable length. Research has shown that audiences tend to drop off significantly when videos exceed 4-5 minutes in length. Keeping your video focused and moving will greatly help to keep your audience engaged. 
[bookmark: _xffaydy1gk6d]Choosing a topic
Creating a good livestock presentation starts with identifying a topic. The best demonstrations are focused, timely, to the point, and leave a lasting impression. 
As you begin brainstorming on potential topics, take a moment to ask yourself these questions:
· Is my idea focused on one topic?
· Will my topic teach something?
· Will my audience be interested in the topic?
· Am I able to find accurate and reliable information? 
· Can I provide adequate information in a short amount of time?
The most important consideration when choosing a topic is whether YOU are interested and excited about the idea! Your audience will be able to see your facial expressions, your hand gestures, and hear the excitement in your voice. If you are excited, your audience will be too!
[bookmark: _opzihbfc7gww]Researching your topic
The best videos are filled with accurate, complete and up-to-date information. After you have chosen your topic you will need to become an expert on that topic. The best way to do that will be to research your topic by reading, watching and talking with others. There are many excellent resources that can be used. A few examples could be: magazines, webpages, curriculum, library books or interviews with experts in the field. 
[bookmark: _e2xt945xeeov]Finding Reliable Sources 
It’s very important that you use credible resources in print and online. Some excellent sources are:
· Websites with urls that end in .gov or .edu..
· Academic journal articles.
· Published magazine and newspaper articles.
· Text books.
· Animal science curriculum.
· Local experts; veterinarians, nutritionists, producers, ag education teachers, Extension educators. 	
[bookmark: _ipmpkbmb2x4z]Creating a plan
Once you have your topic and your resources it is time to make a plan! You might already be familiar with your topic and tempted to ‘wing it’ when you begin recording. However, by creating even a basic script you will feel more prepared and will ensure that your recording goes smoothly. Your presentation plan can be a video demonstration that has four basic parts:
· Introduction
· Body or Presentation
· Summary  
· Closing

Introductions are important because it will be the first thing that your audience will see and hear from you. You are presenting yourself as an expert so you will want to be professional. However, this shouldn’t stop you from making your presentation personal. Your introduction should:
· Introduce yourself and your topic.
· Give a brief explanation of what you will be talking about.
· Build excitement around your topic.
Your introduction is your way to catch and grab attention. So feel free to get creative! Use a favorite quote, tell a joke, or even share a personal story!
Body of presentations are where you will share the content of your information or perhaps demonstrate a skill or task. The body of your presentation should focus on one central idea. In the body section of your demonstration you will:
· Show and explain your topic.
· Demonstrate any necessary steps. 
· Use any livestock or props that are making an appearance in your video. 
This part of your presentation can be as long or as short as you need it to be. It is important to provide enough information so that your audience can understand your topic, but not so much that they feel overwhelmed. There is no magic number of minutes, but by developing a plan and writing a basic script you will be able to feel if you are in the sweet spot. 
Summarizing your presentation gives your audience a chance to reflect on what they have heard and reinforce the main points that you would like them to remember. If you are demonstrating a skill or task, this is the point of your presentation when you will share what the finished product looks like. 
· Reflect on what was shared.
· Reinforce main points.
· Show your final product or result.
Recording your presentation will provide you the opportunity to showcase skills or tasks that would normally take too long to demonstrate in only a few minutes since you are now able to cut and piece footage together to show ‘before’ and ‘after’. 
Closings are arguably the most impactful part of any presentation. Remember that your closing will be the last thing that your audience hears. In your closing you will:
· Remind the audience of your name, the title of your presentation, and what your topic was.
· Include suggestions on where they can find further information or ideas to further their learning. 
· Thank your digital audience for their time. 
[bookmark: _g6d92eiqv3a8]Using props and visual aids
Visual aids are an excellent way to enhance a presentation. Visual aids for livestock demonstrations could include: brushes, halters, feed bags, cleaners and sanitizers, cages, posters, pictures, and even your own livestock! 
When you are gathering and preparing your visual aids you will want to consider the following: 
· Are my items easy to read or see? Posters and lettering should be large enough or have enough contrast that they are able to be read from 15-20 feet away. 
· Is the lettering large enough and dark enough to be easily read during the video? Contrast is very important when recording video. Make sure to experiment with poster and letter colors to create a combination that is creative and yet easy to read. While posters can be very impactful, sometimes posters will not be practical. Recorded videos may give you the opportunity to place text over the video footage.
· Will too many items crowd my filming space and overwhelm the picture? Having all of your items neatly organized and laid out in the order that you will need them will prevent you from searching for the right item at the time that you need it. 
· Are items like posters attached or placed securely so that they do not blow in the wind? 
· Is my livestock tied or housed in a way that will make them easy to showcase, but will not be distracting? We want you to be the star of your video. Having a steer pawing the ground or a pig squealing loudly in the background will be very distracting and will take away from the information that you are sharing. 
[bookmark: _s1u8thw8yww8]Practicing
Performing a recorded presentation is similar to performing live, and practice will be key. When you practice going through the steps you will often notice things you hadn’t before. As you practice you might notice that your props are out of order or that you are skipping a vital step. As you practice, say the words out loud. Sometimes hearing the words that you have written can help you find different and more effective ways to say things. 
Recording, all or part of your practices, can help you plan your filming location, layout of your scene, and will greatly help you in trying out different communication styles.
You will notice that communicating in a confined room versus being outside in the wide open will sound drastically different. You may notice that the camera does not show your facial expressions or nonverbal sins as clearly as when you are face to face. Knowing and watching for this can help you to practice being expressive and measure your expressions and hand gestures so that they are easily seen, but not over-exaggerated.
When we think about really good videos we think of times when we were engaged, excited and looking ahead for the next bit of information. Since recorded videos do not allow us to have live interaction and time for questions, it is important to practice building a relationship with your digital audience. Don’t be afraid to ask questions that you think would be commonly asked and then answer them yourself. Look frequently at the camera as if they were your audience and you will be amazed at how you can make viewers feel that they are right there with you.
[bookmark: _oydrjuv13e7k]Tips & tricks for filming
[bookmark: _5ho1kjdb8qod]Be cognizant of spacing. 
If you are using a cell phone to record your presentation you will want to film it in horizontal orientation so that you can best use the space provided. Yourself and your animal should fill the video frame, but should not overflow outside of the edges. This will be best achieved when you film holding your phone or camera horizontal. When filming it is important to be at eye level with your subject. This could mean that you may need to adjust the height that your camera or phone is held as you move throughout your presentation. For example, when showing a rabbit up close on a table, try kneeling down and holding the camera level with the height of the table and the rabbit.
[bookmark: _b28javfxsjdr]Be aware of your background. 
Taking photos and recording videos of yourself and your animal in front of busy backgrounds can be distracting. Also remember that animals with similar hair or skin coloring as their background will also be more difficult to see. A white-faced lamb filmed against a white-clouded sky and a tan ground will take away the definition of the lamb. Try to find a location that has minimal background and is in contrast with the skin and hair coat of your animal. 
[bookmark: _5zlj3uncvec6]Test out lighting. 
Explore locations with the best lighting. Videos that are underexposed will appear dark and won’t have a clear definition between the animal and the background. Footage that is overexposed is too well lit and will appear to glow bright white. The best outside lighting is typically seen in the first few hours after the sunrise and the last few hours before the sun sets. While overcast days may not be the best for hanging out outside, they can be great for filming as the light is filtered and soft.
[bookmark: _tgkbuuihtrpe]Don’t be stagnant. 
Since you will not have a live audience that you can invite to move closer or take a closer look, you can simulate this by moving your camera in for close ups or having the camera follow you as you move from place to place. Think of your recorded demonstration as your own educational movie. Experiment with zooming in and out, shooting from different angles and from different perspectives. 
[bookmark: _gjdgxs][bookmark: _nvoqrqm6abkg][bookmark: _a8gw2vnwa1r2]Shooting successful footage will take practice and patience. It’s important to plan and give yourself time to record and review pieces of your presentation. You may find that on a breezy day you need to talk much louder to be heard clearly, or that the animal that you wanted to use is just too nervous yet to be around a clipper or blower. The best part of a recorded presentation is that we will never see the mistakes, bloopers, or forgotten lines because you are able to practice over and over again! 
Video Editing
Most computers and phones have video editing software that can assist in massaging your video with added elements.  Such programs might be iMovie, Adobe Premiere, Movie Maker, etc.
[bookmark: _39uj6bos9ld]Preparing a Public Service Announcement (PSA)
A public service announcement (PSA) is a short, community-orientated message that radio stations air at no cost in order to fulfill their obligation to serve the public interest.  PSAs are a cost-effective way for nonprofit organizations to raise awareness about the benefits their organizations provide or to provide information related to a topic.  Radio stations typically receive PSAs as audio files with written scripts – typically recorded as 30- or 60-second messages (65-180 words).  Through appropriate distribution, they can be targeted to preferred demographics and markets.  PSAs give the opportunity to deliver a message about an outcome you want to achieve.  PSAs give you the ability to deliver key messages and information in a pleasing and succinct manner.  You’ll need a strong hook at the opening to get people’s attention and a compelling call to action at the end.  Perhaps you can add statistics and cite expert resources while maintaining a narrow focus since the timeframe is short.
60 Second PSA Example: (179 words)
Beef. It’s What’s For Dinner., funded by the Beef Checkoff, today has launched “United We Steak,” a new summer grilling campaign showcasing 50 steaks and all 50 states. “United We Steak” celebrates not only a shared tradition of grilling delicious steaks, but also what makes each state unique when it comes to this beloved pastime. The idea comes to life at UnitedWeSteak.com with an interactive map of the United States made from 50 hand-cut state-shaped steaks. The interactive map is packed full of grilling spirit and state-specific recipes and fun facts that can help consumers nationwide “beef up” grilling season this summer. The state and U.S.-shaped steaks will be featured in national advertisements, including still images and videos that will be shared on digital and social media platforms. The advertisements will also be shared on video platforms including YouTube in an effort to inspire Americans to grill up their favorite beef meal no matter where they live. Each state is getting in on the fun, too, with localized advertisements that will reach proud grill masters in their local markets.
SAE Project Slides
The Supervised Agricultural Experience (SAE) gives youth the opportunity to work towards developing skills in an area they enjoy while exploring careers and the industry this interest resides.  The SAE project slides assist youth in framing and researching that interest with or without support from their local Agri science/FFA instructor.  This really plants the seed of the beginning of a SAE project that can serve a youth throughout their agriculture experience.  The SAE Project Slides are a new addition to assist older youth in framing out topics of interest and explore careers, which can assist them in completing their SAE application.    
Questions or comments?
Send a message to Bernie O’Rourke, Extension Livestock Specialist, borourke2@wisc.edu.
Committee:
Darlene Arneson, Ag in the Classroom; Jackie Johnson, Bloomer FFA; Jim Massey, The Country Today (retired); Amy Mitchell, Crawford County 4-H Youth Development Educator; Bernie O’Rourke, Extension Livestock Specialist; Brooke Roberts, Director of Communication and Outreach – WI Beef Council; Lori Wick Lafayette County 4-H Youth Development Educator. 
Materials were adapted with permission from University of Minnesota Extension 4-H Stock Talks.  










The University of Wisconsin–Madison does not discriminate in its employment practices and programs and activities on a variety of bases including but not limited to: age, color, disability, national origin, race, or sex. For information on all covered bases, the names of the Title IX and Americans with Disabilities Act Coordinators, and the processes for how to file a complaint alleging discrimination, please contact the Office of Compliance, 361 Bascom Hall, 500 Lincoln Drive, Madison WI 53706, Voice 608-265-6018, (relay calls accepted); Email: uwcomplianceoffice@wisc.edu.
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